Brands Worked With:

Services Offered:

Featured in:

*Huffington Post

*Social Media Examiner
*Teach Hub

*Box Tops for Education
*Donors Choose

*Edutopia

*H&R Block Financial Sense

*Ambassadorships
*Sponsored Posts

*Social Media Promotion
*Advertisements
*Product Reviews
*Corporate Travel

*Ask about custom ideas!

*Best Buy

*National Geographic Kids
*U.S. Cellular

*Box Tops for Education
*Ellison Education
*QOriental Trading

*many more!

Q 400k+

About Surviving a Teacher’s Salary:

Created in 2010 to reach teachers we have since branched out
to promoting educational values in every aspect of life as well
as learning to live on whatever salary we find ourselves on. We
incorporate educational resources, parenting p

articles, crafts, product reviews, and

financial articles.

About Crystal:

Crystal has her BS in Biology and after
having children left the work force to
support her husband’s desire to teach &
raise her kids. She’s connected strongly

with her audience in her passion for

education and enjoys traveling, gardening,
reading, animals, camping, and crafting.

© 500+ §ocial
Media

Demographics:
90% female
80% Age 27-42
93% USA Based

WWwWw.survivingateacherssalary.com

My Guarantee:

| guarantee that every brand | work
with will get 110% effort. | offer
high quality work and strive to
make sure you are happy 100% of
the time. | love great visuals & work
ethically! | work for my readers and
for my brand partnerships. It’s the
relationship & quality that matters!

Current Stats:

*Total Monthly Page Views:
174,689

*Unigue Monthly Page Views:
113,982

*Note — these stats can drastically

increase depending on the school
season.

CONTACT:

survivingateacherssalary@gmail.com
www.survivingateacherssalary.com
facebook.com/survivingateacherssalary

Twitter & Pinterest:

@theteacherswife




